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Eggnog Apple Bread Pudding
Hiland’s Halloween Eggnog is out and is the perfect addition
to Fall recipes. Flavors include a mix of vanilla, nutmeg and
cinnamon which is exactly what Fall is made from.

https://hilanddairy.com/blog/eggnog-apple-bread-pudding-with-creamy-eggnog-sauce/


Gratitude & Goodness
Kicks Off The Holiday Consumer Promotion Nov 11



Posters
now

available!

We have added a new
category to the Hiland
Sales Home for the
monthly sales goal
flyers and posters. We
will add these for easy
reference as we
receive them from the
marketing team. 

View Goal Flyers here.
 

Monthly Sales Goal Flyers

thehilandsaleshome.com/goal-flyers

https://thehilandsaleshome.com/goal-flyers/
https://thehilandsaleshome.com/goal-flyers/


New Ice Cream Packages

thehilandsaleshome.com/goal-flyers

As we discontinue the ice cream
square packaging, new scround
packaging has been created to
replace the old packaging.
New Sales Sheets Here

Family Pak
makeover

https://thehilandsaleshome.com/goal-flyers/
https://www.thehilandsaleshome.com/product-sales-sheets/


Industry Update

thehilandsaleshome.com/goal-flyers

2024 State of Spend from Ibotta Performance Network

Adapting to Changing Consumer and Market Trends

Recent economic challenges, like inflation and uncertainty, have shifted consumer
behaviors, making shoppers more price-sensitive and less loyal to specific brands. To
thrive, marketers must evolve too, focusing on personalized offers, digital promotions,
and understanding what truly motivates consumers.

This recent Ibotta survey, gathered insights from 5,000 shoppers and 400 CPG
marketers, revealing how spending habits and marketing strategies have changed over
the past year. This research helps brands, retailers, and publishers in the grocery space
adapt their strategies for sustainable growth by using data-driven insights and
innovative approaches.

The takeaway: To meet today’s consumer demands and prepare for future success, it’s
essential to leverage market insights and align strategies with evolving behaviors. For
the full report click here 
Click to Read More 

https://thehilandsaleshome.com/goal-flyers/
https://ipn.ibotta.com/resource-hub/the-2024-state-of-spend


Industry Update

thehilandsaleshome.com/goal-flyers

https://thehilandsaleshome.com/goal-flyers/


Industry Update

thehilandsaleshome.com/goal-flyers

https://thehilandsaleshome.com/goal-flyers/


Industry Update

thehilandsaleshome.com/goal-flyers

October 2024 Dairy Market Report

Highlights for the June-August period
include:

Continuing annual growth in total fluid
milk consumption and the opposite for
production of raw milk, both unusual
when compared with decades-long
tends. 
Yogurt, butter, other than American-
type cheese, and even fluid milk and
total cheese all effectively showed
annual per capita consumption growth
during the period. 
The U.S. dairy industry exported more
than 17% of U.S. milk solids production
during three consecutive months for the
first time since the fourth quarter of
2022. 
The monthly National Dairy Product
Sales Report prices of all four basic
dairy products reached their highest
levels for 2024 to date in September,
while the August Dairy Margin Coverage
margin was the highest since margin
protection became the basic federal
dairy safety-net program in 2015, with
continued high prices and margins
expected.

Click to Read More

https://thehilandsaleshome.com/goal-flyers/
https://www.dropbox.com/scl/fi/vn9zz95g5izc52k2xdtxo/Dairy-Market-Report-Oct.-2024-FINAL.pdf?rlkey=4kaacmttq5wau3yixndbih0jf&st=0mn8i1lh&dl=0


Hiland In The News



Download  Report

Top-Line Report

MilkPEP Sales Topline Period 9 Through 09.08.24
Key Takeaways:

Retail volume for total milk in Period 9 was flat, with YTD growth at +0.1%.
Traditional white milk volume declined -1.3%. Whole Fat continues to be a bright spot of
growth at +2.3%.
Traditional flavored milk volume is down -1.1%, with prices up 11¢ a gallon versus prior
period.
Value-Added milk volume grew a solid +7.1%, with all six regions up.
Value-Added Non-Organic milk growth is accelerating across the country.
Alternative beverage volume continues in its two-year decline, with volume down -5.1%
YTD. Declines stem mostly from Almond in both Plain and Flavored

https://www.dropbox.com/scl/fi/mqb7xz42qk7ragf9a84ek/MilkPEP-Sales-Topline-Period-9-20240908.pptx?rlkey=22xj7qsxrxr9w4ci6r2cwa803&st=to0q6i8b&dl=0
https://www.dropbox.com/scl/fi/mqb7xz42qk7ragf9a84ek/MilkPEP-Sales-Topline-Period-9-20240908.pptx?rlkey=22xj7qsxrxr9w4ci6r2cwa803&st=to0q6i8b&dl=0
https://www.dropbox.com/scl/fi/mqb7xz42qk7ragf9a84ek/MilkPEP-Sales-Topline-Period-9-20240908.pptx?rlkey=22xj7qsxrxr9w4ci6r2cwa803&st=to0q6i8b&dl=0


Available POS
Point-of-Sale Materials
Clings, danglers, shelf strips, 
and elastitags!

Squeeze Sour Cream
Buttermilk
Heavy Whipping Cream
Butter
Holiday
Fall Milks
Cream Cheese
New culture packaging
Almond Milk New Packaging

Click to view and order!

thehilandsaleshome.com

https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform?usp=sf_link
https://www.thehilandsaleshome.com/


Please be sure you are utilizing the point-of-sale
materials available to you for promoting these
products in stores. 

Fresh LF Milk
Elastitags - $1 OFF (Coming Soon!)
Shelf strips 
Clings
Redirectional clings *to be used on LF door to
redirect consumers when placement is with
fresh milks and not LF section*
Danglers

LF Culture
Clings
Danglers

Lactose Free Products



Please be sure to share this very important tool chest with your sales teams! 
We are constantly updating the Sales Home with new materials. Please check
the New Updates tab to see what’s new.

What’s new this month? 

Be sure to use the
search tool on the
Hiland Sales Home

if you can’t find
what you’re looking

for!

The Hiland Sales Home

Point-of-Sale Materials
NEW Point-of-Sale
Materials Catalog
Available!

CLICK HERE TO VIEW
AND ORDER

thehilandsaleshome.com

https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform
https://www.thehilandsaleshome.com/


Marketing Materials
Catalog and Order Form
A new marketing materials catalog and order form document has been uploaded to The Hiland Sales
Home. This is a great at-a-glance look at the event and promotional materials that are available to you. 

Please click here to view catalog and order.

thehilandsaleshome.com

https://docs.google.com/forms/d/e/1FAIpQLSdgPOD6u11VrbzRS74etOHBM0__ngGsOXqgnb63TSdM3uxGWQ/viewform?usp=sf_link
https://www.thehilandsaleshome.com/


Need Marketing Assistance?

Sponsorships/Race Ads • Print Ads/Materials • Grocer Partnerships and In-Store
Materials • Research and Consumer Feedback • IRI • Local Marketing Initiatives •
Design (from trailers to murals, you name it) • Public Relations • And more!

Give us a shout! 

We’ve added a Comments/Suggestions form to thehilandsaleshome.com. You can
use this to submit product suggestions, marketing ideas, general feedback, etc. 

We're Here to Help

Kathy Broniecki, APR
KathyB@envoyinc.com

402-558-0637 ext. 107

Kelly Harvey
KHarvey@envoyinc.com
402-558-0637 ext. 129 

Sarah Carey, 
Marketing Manager

SCarey@hilanddairy.com
417-370-6451 

Greg Stephenson
Sales Specialist

gstephenson@hilanddairy.com
Contact Greg Stephenson to get
coupons shipped to your location.

Bridget Hudson
Marketing Specialist

bhudson@hilanddairy.com
Contact Bridget Hudson for business
card requests and event signage.

 If you have a positive or negative circumstance that you believe would make it to
the media, please contact Kathy and Sarah. We love to work with the media by

writing press releases that protects the Hiland brand reputation. 

http://thehilandsaleshome.com/
mailto:KathyB@envoyinc.com
mailto:KHarvey@envoyinc.com
mailto:SCarey@hilanddairy.com
mailto:gstephenson@hilanddairy.com
mailto:bhudson@hilanddairy.com

