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The summer promo has come to an end. We got a surprising amount of recipe entries, which we are working
through right now. After winners are chosen, we will get to work on the “Summer Recipe e-book” that will live
on our Hiland Hub as evergreen content. Media report coming soon - if anyone wants to see, please let me
know!

Final Results:
Entries: 6,229
Bonus Entries: 6,652 (earned by completing additional actions like following on social or sending to a friend after entry)
Entries with Recipes: 544 
Mail-in Entries: 114 
Newsletter Subscribers: 5,069
NEW Email Subscribers: 3,183
Facebook Visits: 2,212
X Followers: 78
Instagram Visits: 1,457
Pinterest Follows: 949
Referrals: 76



We had a mom tag us in a video on TikTok trying to find our new Fire in The Hole Ice Cream for
her son, who specifically requested it for his birthday. While it was not available in her area,
Terry Hylton went the extra mile to get some delivered to her and totally made the kid’s day.

Watch Part 1

Watch Part 2

Big props to Terry for making this happen! 
 

The Extra Mile 

https://www.tiktok.com/@lyndseystamper1/video/7389369670073191710
https://www.tiktok.com/@lyndseystamper1/video/7392721114193071390


Posters
now

available!

We have added a new
category to the Hiland
Sales Home for the
monthly sales goal
flyers and posters. We
will add these for easy
reference as we
receive them from the
marketing team. 

View Goal Flyers here.
 

Monthly Sales Goal Flyers

thehilandsaleshome.com/goal-flyers

https://thehilandsaleshome.com/goal-flyers/
https://thehilandsaleshome.com/goal-flyers/


We have been running an awareness campaign for
the new lactose free culture products and will be
adding the fresh lactose free milk into that plan
starting August 1. 

Please be sure you are utilizing the point-of-sale
materials available to you for promoting these
products in stores. 

Fresh LF Milk
Elastitags - $1 OFF (Coming Soon!)
Shelf strips 
Clings
Redirectional clings *to be used on LF door to
redirect consumers when placement is with
fresh milks and not LF section*
Danglers

LF Culture
Clings
Danglers

Lactose Free Products
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Industry Update
MilkPEP Webinar: Foodservice and Schools. We are focusing on the school data, but if you would
like the full presentation or more information, please contact us.

Key Takeaways:
School milk volume held steady in 2023, roughly equal to pre-Covid levels
Flavored mix in schools holding stead at pre-Covid flavor mix; Chocolate is nearly 2/3 of milk
consumed in schools at 64%
Student’s preference for flavored milk has not changed when given the choice. White milk
returned to one-third of all milk servings, the pre-pandemic level.
Review of pandemic years and universal free meals
Summer growth in milk strength (+3%) turned to a decline of -10% in the fall
School milk held steady as shelf-stable rose and plastic, offsetting carton shortages in fall 2023
Shelf-stable has risen to 3% of school milk in fall 2023
The average student was provided 130.9 milk servings during the 2023 calendar year, up 0.8
servings per student. Enrollment declined -0.8%, and units per student rose 0.6% units per
student, for a net -0.2% in units
Stronger regions saw larger swings (Midwest)
Added sugar has declined 50% in school chocolate milk the past 18 years
Flavored milk in schools has 43 fewer calories than a decade ago
Recovery of lunch volume continues to lag breakfast by several percentage points
Overall school channel view, trends, outlook, opportunities and challenges
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Download “Period 6" Topline Report

Sales Topline 
Report

Key Takeaways:
- Retail volume for total milk in Period 6 declined -0.2% led by decreases in buyers and unit
purchase size.
- Traditional white milk volume trends declined -1.2% despite increases in buyers and unit
purchase size.
- Traditional flavored milk volume trends grew +0.5% led by increases in buyers and units per trip.
- Value-added milk volume grew +5.1% led by increases in buyers.
- Alternative beverages declined -5.0% led by decreases in buyers, unit purchase size, and trips.

https://www.dropbox.com/scl/fi/gywwsedjybw14ztns1731/MilkPEP-Sales-Topline-Period-6-20240616.pptx?rlkey=mejcta85l9hbn55kebw34rtd0&st=4831u1j2&dl=0


New Point-of-Sale Materials
Clings, danglers, shelf strips, 
and elastitags!

Lactose Free Products and
Milk Elastitags
Raspberry Lemonade
Almond Milk New Packaging
Gallon milk
Yogurt
Whipped Cream Aerosol
Buttermilk
New culture packaging
Borden Texas in Spanish

Click to view and order!

New POS

thehilandsaleshome.com

https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform?usp=sf_link
https://www.thehilandsaleshome.com/


Please be sure to share this very important tool chest with your sales teams! 
We are constantly updating the Sales Home with new materials. Please check
the New Updates tab to see what’s new.

What’s new this month? 

Be sure to use the
search tool on the
Hiland Sales Home

if you can’t find
what you’re looking

for!

The Hiland Sales Home

Point-of-Sale Materials
NEW Point-of-Sale
Materials Catalog
Available!

CLICK HERE TO VIEW
AND ORDER

thehilandsaleshome.com

https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform
https://www.thehilandsaleshome.com/


Marketing Materials
Catalog and Order Form
A new marketing materials catalog and order form document has been uploaded to The Hiland Sales
Home. This is a great at-a-glance look at the event and promotional materials that are available to you. 

Please click here to view catalog and order.

thehilandsaleshome.com

https://docs.google.com/forms/d/e/1FAIpQLSdgPOD6u11VrbzRS74etOHBM0__ngGsOXqgnb63TSdM3uxGWQ/viewform?usp=sf_link
https://www.thehilandsaleshome.com/


Need Marketing Assistance?

Sponsorships/Race Ads • Print Ads/Materials • Grocer Partnerships and In-Store
Materials • Research and Consumer Feedback • IRI • Local Marketing Initiatives •
Design (from trailers to murals, you name it) • Public Relations • And more!

Give us a shout! 

We’ve added a Comments/Suggestions form to thehilandsaleshome.com. You can
use this to submit product suggestions, marketing ideas, general feedback, etc. 

We're Here to Help

Kathy Broniecki, APR
KathyB@envoyinc.com

402-558-0637 ext. 107

Kelly Harvey
KHarvey@envoyinc.com
402-558-0637 ext. 129 

Sarah Carey, 
Marketing Manager

SCarey@hilanddairy.com
417-370-6451 

Greg Stephenson
Sales Specialist

gstephenson@hilanddairy.com
Contact Greg Stephenson to get
coupons shipped to your location.

Bridget Hudson
Marketing Specialist

bhudson@hilanddairy.com
Contact Bridget Hudson for business
card requests and event signage.

 If you have a positive or negative circumstance that you believe would make it to
the media, please contact Kathy and Sarah. We love to work with the media by

writing press releases that protects the Hiland brand reputation. 

http://thehilandsaleshome.com/
mailto:KathyB@envoyinc.com
mailto:KHarvey@envoyinc.com
mailto:SCarey@hilanddairy.com
mailto:gstephenson@hilanddairy.com
mailto:bhudson@hilanddairy.com

