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Posters
now

available!

We have added a new
category to the Hiland
Sales Home for the
monthly sales goal
flyers and posters. We
will add these for easy
reference as we
receive them from the
marketing team. 

View Goal Flyers here.
 

Monthly Sales Goal Flyers

thehilandsaleshome.com/goal-flyers

Check out our NEW
recipe for Sweet Tea
Popcorn  Chicken!
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Two notable media items. As is Hiland’s communication protocol, please refer any calls from the
media to Kathy at KathyB@envoyinc.com or 402 740-2254. She will connect the media with
contacts from the joint dairy organizations.

FDA REAFFIRMS THAT PASTEURIZATION IS EFFECTIVE AGAINST HPAI, 
COMMERCIAL MILK SUPPLY SAFE

The Food and Drug Administration (FDA) confirmed again on 4.26.24 that pasteurization of milk
consistent with the federal Grade “A” Pasteurized Milk Ordinance (PMO) destroys harmful
pathogenic bacteria and other microorganisms, including Highly Pathogenic Avian Influenza
(HPAI) and other viruses. The data cited by the FDA is consistent with many other studies
demonstrating that the legally required temperature and time for milk pasteurization will readily
inactivate HPAI. Viral fragments detected after pasteurization are nothing more than evidence
that the virus is dead; they have zero impact on human health. Further, the federal PMO prohibits
milk from sick cows from entering the food supply chain. Milk and milk products produced and
processed in the United States are among the safest in the world.

The FDA has remained consistent in its vigilance against raw milk consumption, as well. Raw milk
is a key vehicle in the transmission of human pathogens, including E. coli O157:H7, Campylobacter,
Listeria monocytogenes, and Salmonella, among others. As this situation continues to evolve, our
dairy organizations strongly discourage the consumption of raw milk and recommend that all raw
milk and raw milk components be heat treated to a temperature and duration that kills harmful
pathogenic bacteria and other microorganisms, including HPAI, regardless of the product’s
intended use for human or animal consumption. FDA also recommends, out of an abundance of
caution, that milk from cows in an affected herd not be used to produce raw milk cheeses.
 
All updates from the FDA can be found here

Media Protocol

https://www.fda.gov/food/alerts-advisories-safety-information/updates-highly-pathogenic-avian-influenza-hpai
https://www.fda.gov/food/alerts-advisories-safety-information/updates-highly-pathogenic-avian-influenza-hpai


Two notable media items. As is Hiland’s communication protocol, please refer any calls from the
media to Kathy at KathyB@envoyinc.com or 402 740-2254. She will connect the media with
contacts from the joint dairy organizations.

UPCOMING CONSUMER REPORT STORY

On Thursday, May 25, IDFA expects Consumer Reports to publish an article on tests they
conducted to determine if PFAS is in whole milk packaged for sale to consumers in retail
establishments. We understand Consumer Reports will identify a handful of brand names in their
article and may point to some detectable level of PFAS in some retail milk samples. IDFA has been
in contact with the U.S. Food and Drug Administration (FDA) and has urged and expected the FDA
to respond to the Consumer Reports article, stating that the results do not indicate a public health
concern. As is pointed out in the guidance below, the FDA has not found PFAS in samples of milk
collected at retail. Moreover, the agency will need to carefully scrutinize the credentials of the
private laboratory and the test method Consumer Reports used in generating their analytical
results. FDA, IDFA, and companies identified by Consumer Reports will need access to such
information and more to assure the validity of the reported results.
 
Therefore, if you are contacted by Consumer Reports for a comment, please follow Hiland's
communications protocol stated above. The FDA and IDFA will respond publicly when the article is
published, or when we are contacted by media.

Media Protocol



Circana reports volume, dollar and unit sales at multi-outlets and convenience stores in the U.S.
for key dairy categories. Processors can leverage these reports to benchmark brand sales to
national and regional category sales. Note: the estimates do not include food service sales. 

Click to view the most recent trends on milk, cheese, yogurt, and butter.

Circana Data 

https://www.midwestdairy.com/partners/dairy-for-processors/?_cldee=Qdq3eyeTFfffHl_nIJZeStePaAv6y3rHkXZ3VbySqxEo5sMRA11EAn0VQdTmtzQV&recipientid=contact-fb28bb4bba5ce5119b6f00155d017d08-9f12890b195f438b99fc9d9762967066&esid=1b6b047b-8cfd-ee11-a1fe-6045bda9a4d7


Prairie Farms and Hiland teams are implementing the insightful Nielsen IQ Byzzer tool. Sarah and
Kathy are currently in the process of mastering the system. Once proficient, they can furnish
comprehensive market data on the Hiland brand, including demand specifics, surpassing what
was previously available through IRI. This invaluable tool promises to enhance sales team
interactions with customers significantly. Keep an eye out for further updates!

Nielsen IQ



Download the latest from MilkPEP.

Download “Period 3" Topline Report

Key Takeaways:
Retail volume for total milk in Period 3 declined -1.1% led by declines in incremental volume.
Traditional white milk volume trends declined -1.9% due to both base and incremental sales,
where changes in price reductions led declines.
Traditional flavored milk volume trends grew +0.5% led by increases in base volume.
Value-added milk volume grew +2.7% led by growth in base sales.
Alternative beverages declined -6.3% led by base sales declines.

Sales Topline 
Report

https://www.dropbox.com/scl/fi/7n3ef3f5h1hjs81asg6cd/MilkPEP-Sales-Topline-Period-3-20240324.pptx?rlkey=2ktqd34pn0ynjt18xvmokwx2x&st=fte198ax&dl=0


New Point-of-Sale Materials
Clings, danglers, shelf strips, 
and elastitags!

Gallon milk
Yogurt
Whipped Cream Aerosol
Buttermilk
New culture packaging
Borden Texas in Spanish

Click to view and order!

New POS

https://docs.google.com/forms/d/e/1FAIpQLSfLqmHhkOUARgDUkKoCmGKtpX-Jc7wqOQ7kY2UOyv5i9zimCA/viewform?usp=sf_link


Please be sure to share this very important tool chest with your sales teams! 
We are constantly updating the Sales Home with new materials. Please check the New
Updates tab to see what’s new.

What’s new this month? 

The Hiland Sales Home

Point-of-Sale Materials
NEW Point-of-Sale
Materials Catalog
Available!

CLICK HERE TO VIEW
AND ORDER
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Marketing Materials
Catalog and Order Form
A new marketing materials catalog and order form document has been uploaded to The Hiland Sales
Home. This is a great at-a-glance look at the event and promotional materials that are available to you. 

Please click here to view catalog and order.

https://docs.google.com/forms/d/e/1FAIpQLSdgPOD6u11VrbzRS74etOHBM0__ngGsOXqgnb63TSdM3uxGWQ/viewform?usp=sf_link


Need Marketing Assistance?

Sponsorships/Race Ads • Print Ads/Materials • Grocer Partnerships and In-Store
Materials • Research and Consumer Feedback • IRI • Local Marketing Initiatives •
Design (from trailers to murals, you name it) • Public Relations • And more!

Give us a shout! 

We’ve added a Comments/Suggestions form to thehilandsaleshome.com. You can
use this to submit product suggestions, marketing ideas, general feedback, etc. 

We're Here to Help

Kathy Broniecki, APR
KathyB@envoyinc.com

402-558-0637 ext. 107

Kelly Harvey
KHarvey@envoyinc.com
402-558-0637 ext. 129 

Sarah Carey, 
Marketing Manager

SCarey@hilanddairy.com
417-370-6451 

Greg Stephenson
Sales Specialist

gstephenson@hilanddairy.com
Contact Greg Stephenson to get
promo items, marketing materials, and
coupons shipped to your location.

Bridget Hudson
Marketing Specialist

bhudson@hilanddairy.com
Contact Bridget Hudson for business
card requests and event signage.

 If you have a positive or negative circumstance that you believe would make it to
the media, please contact Kathy and Sarah. We love to work with the media by

writing press releases that protects the Hiland brand reputation. 
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