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Twice Baked
Potato Casserole

Promotional Period: Novemberl - December 3, 2023

This holiday season, we are sharing a few of our favorite things, including six new mouth-watering recipes
consumers can make with their favorite Hiland products. We are also sharing tips and tricks to make
Thanksgiving extra special, including tips for the best mashed potatoes and gravy, as well as a cooking
timeline and shopping list for the big family feast.

An integrated marketing campaign utilizing paid social media (including Facebook, Instagram, TikTok,
Snapchat, Pinterest), digital display/native, video/connected/programmatic linear television, and radio will
help drive awareness of and traffic to the promotional landing page where consumers can sign up for a
chance to win Hiland Dairy coupons and get recipes, savings, and more.

Goals/Objectives:
* Encourage consumers to use Hiland Dairy products to make their holiday extra special
* Provide added value to consumers with helpful tips and tricks for the holiday season
* Support product sales with point-of-sale materials
* Increase engagement and awareness

HilandDairy.com/Goodness



Digital, Social and

Traditional Marketing

The media schedule will provide
powerful tactics to ensure the
message is heard throughout

Hiland's trade area.

Media Support

* Digital Ads

* Social Media Ads, Cover Photos

and Strategy
* Streaming Audio
* Connected TV
* Pre-Roll Video
* Public Relations
* Consumer Emails
* Programmatic Linear TV

dave a store that wantsto g
involved? We can provide

GOODNESS

Pecan Pie
Cheesecake
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Image & Video ads on Facebook, Instagram, Pinlerest, TikTok and
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Programmalic sireaming dudio across radio, podcasts. el

customized point-of-sale materials.
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Questions?

Call Kelly or Kathy at Envoy | 402.558.0637

Visit the landing page for more details:
HilandDairy.com/Goodness

Pumpkin Pie Bread Pudding
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" Locally Made.
Naturally Delicious™
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https://www.thehilandsaleshome.com/product-sales-sheets/
https://www.thehilandsaleshome.com/product-sales-sheets/

We have added a new
category to the Hiland
Sales Home for the
monthly sales goal
flyers. We will add
these for easy
reference as we
receive them from the
marketing team.

View Goal Flyers here.

thehilandsaleshome.com/goal-flyers

« An average of 135 million

- 25% of Americans say that

« Egg nog isn't only a drink. We

pounds of egg nog is sold in
the US yearly.

egg nog is their favorite
holiday drink.

have recipes on our website
for baking.

Pumpkin spice product sales

have reached $236 million last
holiday season.



https://thehilandsaleshome.com/goal-flyers/
https://thehilandsaleshome.com/goal-flyers/

New Point-of-Sale Materials
Clings, danglers, shelf strips

The Perfect Topping
Dessert S ~~_ dJ ~
Contact Greg S. to order P'.'e“. Qy_m
- with Hiland :

.Creo

TheSour Cream
You Love Is
MNow Squeezable!

HilandDairy.com

¥ Chocolate Mousse Cake

-.‘und much more by signing ._‘ B ETTE R
% up for Hiland's FREE

g EmEjl oo E than we hay

' SINCE 1938

Scan for
Recipes!

HilandDairy.com

Elastitags coming soon
Gallon milk

Yogurt

Sour Cream/Dip
Cottage Cheese

‘Taste Hiland's farm-to-tobl
goodnass with our frea, flave
!

New sponsorship/radio spots coming soon! s



Dairy Market Report: Lower production strong domestic demand set the stage for
milk price rebound

Read full article here.

o DAIRY MARKET
REPORT 24

VOLUME 26 | ISSUE 10 10/26/2023

OVERVIEW

Reduced milk production and strong domestic consumption are showing up in dairy product production and

inventory levels, offsetting weaker exports and setting the stage for the milk price rebound long foreseen in
dairy futures markets and beginning to show up in dairy statistics.

U.S. consumers continued their strong uptake of dairy products during the summer, as domestic use of milk
in all products rose by 3.3 percent during the June through August period. Weakness in world dairy demand,
meanwhile, has dropped the share of its milk solids production the United States exported this year by about
a full percentage point below the record levels of the previous two years. Still, this year's rate has remained
firmly in the mid-16 percent range, well above its stagnant 15 percent average during 2013-2020.

JUN-AUG JUN-AUG 2022-2023 PERCENT
2023 2022 CHANGE CHANGE

DOMESTIC COMMERCIAL USE

(million pounds)

Total Fluid Milk Products 10,102 10,260 -158 -1.5%
Yogurt 1,227 1179 48 4.1%
Butter 548 486 63 12.9%
American-type Cheese 1,361 1,350 12 0.9%
All Other Cheese 1,959 1,992 -33 -1.6%
Total Cheese 3,321 3,342 -21 -0.6%
Dry Skim Milk 169 223 -54 -24.1%
All Products (milk equiv., milkfat basis) 56,987 55,798 1,189 2.1%
All Products (milk equiv., skim solids basis) 46,548 44,798 1,750 3.9%

All Products (milk equiv., total solids basis) 49,772 48,161 1,612 3.2%


https://r20.rs6.net/tn.jsp?f=001GsTyNy_iVw6IME_oRcFRYtd0pi5TUXiO8do8PR4IejQdl9lm-VGHtqC7SC992nNJcKLrDAoDfJUiQ1aLhbeT9OMYlLJixcZ-In_uCrV1xTtfswhTEjKcPNnD9FbfO8DWctPqdi3ptl_GwXzuw4LazrenRxP1HgkDLUIM6H-6TotlVDwGYKiTwlyTUAgDVB1GR9FOOMaBTiyiK9uleWjj9OQ7L821ySqXcls2DJ8abgi2dNjqauuhrw==&c=N9gdnX2xH6wrDmlglnocveGxKNWixlewpwLpm8oB_4xR83jgJwMoWA==&ch=weuW6apnTB8ODlgg_3GzKEeai2UqA4olOo8mQaWnx9xHDee0uu5Hiw==
https://r20.rs6.net/tn.jsp?f=001GsTyNy_iVw6IME_oRcFRYtd0pi5TUXiO8do8PR4IejQdl9lm-VGHtqC7SC992nNJcKLrDAoDfJUiQ1aLhbeT9OMYlLJixcZ-In_uCrV1xTtfswhTEjKcPNnD9FbfO8DWctPqdi3ptl_GwXzuw4LazrenRxP1HgkDLUIM6H-6TotlVDwGYKiTwlyTUAgDVB1GR9FOOMaBTiyiK9uleWjj9OQ7L821ySqXcls2DJ8abgi2dNjqauuhrw==&c=N9gdnX2xH6wrDmlglnocveGxKNWixlewpwLpm8oB_4xR83jgJwMoWA==&ch=weuW6apnTB8ODlgg_3GzKEeai2UqA4olOo8mQaWnx9xHDee0uu5Hiw==
https://www.nmpf.org/lower-production-strong-domestic-demand-set-the-stage-for-milk-price-rebound/

Period 10 Thru October 8, 2023
If you would like to see the full report, click

Milk Sales

Reporiﬂ'

Period 10: Sept. 10 thru Oct. 8, 2023

milkwpep PRIME

Period 10 Report Summary

In Period 10, milk volume in Circana-fracked channels was -1.9% vs. YA. !' ‘

The decline occurred across Traditional and Organic products. Non-
organic Value-Added (incl. Lactose Free) continues to deliver growth. ’

These grouping are carried throughout the revised Topline look and
are organized by the category segments as shown below. Period 10
volume results vs. YA. were:

Traditional milk -2.2% Valve-Added  +0.3%
White -2.3% Organic -6.3%
Flavored -0.5% Non-organic  +5.8%

Buttermilk/Eggnog -7.3% Lactose Free*  +6.2%

(part of Value-Added)


https://www.dropbox.com/s/n858m1m5go4b04w/MilkPEP%20Sales%20Topline%20thru%2010.30.22_PPTX.Pdf?dl=0
https://www.dropbox.com/scl/fi/v5ynduqjs3pib52knwbrp/MilkPEP-Sales-Topline-thru-10.8.23-FINAL.pptx?rlkey=3tk2qsy5sifl2i600dwzoidi6&dl=0

Please be sure to share this very important tool chest with your sales teams!
We are constantly updating the Sales Home with new materials. Please check the New
Updates tab to see what's new.

What's new this month?

New Updates

Date File Download

10/25/2023 2023 Hiland Locations Map (JPG) Download

10/25/2023 2023 Holiday Promo Brief (PDF) Download

10/19/2023 November 2023 Product Poster (PDF) Download

10/19/2023 November 2023 Product Flyer (PDF) Download

9/29/2023 September 2023 Hiland Sales Tearm Communication (PDF) Download

New /

Promotional Promo ltems
Items Catalog and Point-of-
A , Sale
18 Materials
Availablel
Contact Greg

—

Six New Flavors!

A 3

Stephenson to
order.

HilandDairy.com




A new marketing materials catalog and order form document has been uploaded to The Hiland Sales

Home. This is a great at-a-glance look at the event and promotional materials that are available to you.
Please contact Greg Stephenson to order.

Download the catalog here.

EVENT MATERIALS — 10" X 10" TENT WITH SPLASH LOGO & TAG LINE (CAN REQUEST) MARKETING MATERIALS H. R. MATERIALS

6 Prairie Farms & Hidand U.,m:_.-:

A Story of Sustainability

* Home Every Night
« Competitive F’cry
+ Great Benefits

HilandDairy.com

‘ a % gt 7 HilandDisiry.corm/Company/Cares s

SUSTAINABILITY FOLDER NOW HIRING DRIVERS POSTCARD

EVENT MATERIALS — FLOOR BANNERS
Driven by
Care and
Quality.

DRIVEN BY CARE SUSTAINABLE COW MORE THAN MILK
(CAN REQUEST) (CAN REQUEST)

-'/‘F'_'—'_



https://www.thehilandsaleshome.com/promotional-items/

Farmer-owned Company Brochure Refresh

Future 1

Driven by care and ciuuclity,

Please contact Greg
Stephenson to order the
new corporate brochure.

Elastitags
Please contact
Greg Stephenson to order.

Cottage Cheese

Sales Folders
These are in boxes of 250.
Please contact Greg to order.




— Milk Posters

M < Interested in posters that show
the 12 ways that milk can help
your body? Please contact Greg

One serving of milk contains

rmany of the essential nutrients Stephenson tO Order.

your body needs, including:

Helps build and repaie o,
o tagist. Halps masntan &
BUILY VALUE healthy inmurse system, DAILY WALUE

Helps busld and maintain
stroryg bones and ceeth.

Helgs bold and mintain = Hielps build and maintan
wrong bones and teeth 15% strang bores and teath,
Helps maintsen a bealthy e VLN supparts tissue growth,
e system.

Helps your body use
Helps ksep thin and epes ~ f“'b'“"")-:'::GS-I fats and .
healthy; helgn promate grawth 15 A proben for fusl =
Helps masntam a healthy BAILY VALUE
e system.

Hislps your bedy ue
carbohydrates, fats and
Helps with normal blosd proten for fuel.
function, helpa keep the
nervous sytem heshthy.

Helps maintain a healthy

imeesune system, helps uoppert 10%

normal gromth asd deelopemert o0 UL
and belps mamtain healthy skin
We Proudly Serve Stickers

e s by R — We have produced these stickers
el | iy ey i v S t . . .
s s e eimiaams, R o provide to retail stores (think
ice cream or donut shops, etc)
that say they proudly serve
Hiland. Please let Greg know if

you are interested in ordering.

Shelf Strips
These general Hiland-branded shelf
strips are available to order from Greg.

P
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Need Marketing Assistance?

Sponsorships/Race Ads « Print Ads/Materials « Grocer Partnerships and In-Store
Materials « Research and Consumer Feedback « IRl « Local Marketing Initiatives -
Design (from trailers to murals, you name it) « Public Relations « And more!

Greg Stephenson Bridget Hudson
Sales Specialist Marketing Specialist

gstephenson@hilanddairy.com bhudson@hilanddairy.com
e Contact Greg Stephenson to get e Contact Bridget Hudson for business

promo items, marketing materials, and card requests and event signage.
coupons shipped to your location.

Give us a shout!

Sarah Carey,
Marketing Manager
SCarey©@hilanddairy.com
417-370-6451

Kathy Broniecki, APR Kelly Bentley
KathyB@envoyinc.com KBentley@envoyinc.com
402-558-0637 ext. 107 402-558-0637 ext. 129

We've added a Comments/Suggestions form to thehilandsaleshome.com. You can

use this to submit product suggestions, marketing ideas, general feedback, etc.
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