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We have added a new
category to the Hiland
Sales Home for the
monthly sales goal
flyers. We will add
these for easy
reference as we
receive them from the
marketing team. 

View Goal Flyers here.
 

Monthly Sales Goal Flyers

thehilandsaleshome.com/goal-flyers

https://thehilandsaleshome.com/goal-flyers/
https://thehilandsaleshome.com/goal-flyers/


New Squeeze Sour Cream
Product in the News!



“We are seeing growth in that alternatives category, but dairy still reins,” she said. West noted that people may
think alternatives are bigger than they are because the category is new and exciting and receives a lot of media
buzz, but she said alternatives do not take the place of dairy in a lot of cases.

West recognized that it is hard to change consumer behaviors when they turn away from a product like fluid
milk. She said consumers are working to educate themselves more on where food comes from, and they are
taking note of details such as animal welfare on farms. She encouraged farmers in the audience to tell their
story as a way to help inform consumers about the people and animals behind the dairy products.

Jordan Clark, a director of dairy commodities at Albertsons, shared similar sentiments. Even though the fluid
milk trajectory is going downward, he said the category is still enormous. Yet, that doesn’t mean we can let fluid
milk sales continue to slide. Clark said it will take innovative products to help turn that tide. Meanwhile, the
biggest dairy alternative competing with fluid milk, he shared, is bottled water. As for other alternatives, Clark
said he sees regions get excited about emerging markets and give them shelf space, but in the end, families are
coming into the store to buy groceries, and they need to feed their kids.

“Nutritionally, there is no comparison between milk alternatives and milk,” he stated, emphasizing the value of
cows’ milk.

Industry News
Grocers Agree Real Milk is Still on Top

See full Hoard's Dairyman article here.

While alternative beverages seem to
get more positive press coverage
these days than fluid milk sales, dairy
team members from two grocery
chains acknowledged that milk
remains as the major player.

During a panel discussion held at the
Dairy Cattle Welfare Council
Symposium held in Fort Worth, Texas,
a question was raised about the
growth of dairy alternatives. Nicole
West representing Whole Foods
shared that cows’ milk sales are
significantly larger than any
alternatives.

https://hoards.com/article-33792-grocers-agree-real-milk-is-still-on-top.html


During Period 5, milk volume in Circana-reported retail channels was -2.4% vs. YA, a
1.3-point improvement over the YTD trends.
Whole milk, representing 45% of the category, grew 0.7% during the latest four weeks.
Fat-Free/Skim milk declined -8.4% and now represents only 6% of retail volume sales.
Milk in grocery/food stores (54% share) dropped -5.1% during this time period, while milk
in supercenters/mass (33% share) grew 4.5%. Milk prices are roughly $1/gal less in
supercenters than grocery store averages.
Lactose free milks increased 6.0% in Period 5
The alternative Plant beverage category (almond, oat, soy etc.) declined -6.4% YTD thru
5/21.
USDA (milk in all channels) reporting for March was -0.7% versus YA. Conventional
whole milk grew 2.1% in March.

Period 5 Thru May 21, 2023
If you would like to see the full report, click here.

Key Takeaways:

MilkPEP
Sales Topline

https://www.dropbox.com/s/n858m1m5go4b04w/MilkPEP%20Sales%20Topline%20thru%2010.30.22_PPTX.Pdf?dl=0
https://www.dropbox.com/scl/fi/ffs970cy7zdt6w6lfc9i2/MilkPEP-Sales-Topline-thru-5.21.23.pptx?dl=0&rlkey=uxpwtdsbzcnoavsqrzu6uhmn5


Please be sure to share this very important tool chest with your sales teams! 
We are constantly updating the Sales Home with new materials. Please check the New
Updates tab to see what’s new.

What’s new this month? 

The Hiland Sales Home

Materials Update
New 

Promo Items
and Point-of-

Sale
Materials
Available!



Contact Greg

Stephenson to
order.



Marketing Materials
Catalog and Order Form
A new marketing materials catalog and order form document has been uploaded to The Hiland Sales
Home. This is a great at-a-glance look at the event and promotional materials that are available to you.
Please contact Greg Stephenson to order.

Download the catalog here.

https://www.thehilandsaleshome.com/promotional-items/


Materials Update




Elastitags
We have new elastitags for
2023. Please contact Greg

Stephenson to order.

Company Brochure Refresh
Please contact Greg
Stephenson to order the
new corporate brochure.

Sales Folders 
These are in boxes of 250. Please

contact Greg to order.



Materials Update




Milk Posters
Interested in posters that show
the 12 ways that milk can help
your body? Please contact Greg
Stephenson to order.

We Proudly Serve Stickers
We have produced these stickers
to provide to retail stores (think
ice cream or donut shops, etc)
that say they proudly serve
Hiland. Please let Greg know if
you are interested in ordering.

Shelf Strips
These general Hiland-branded shelf
strips are available to order from Greg.






Need Marketing Assistance?

Sponsorships/Race Ads • Print Ads/Materials • Grocer Partnerships and In-Store
Materials • Research and Consumer Feedback • IRI • Local Marketing Initiatives •
Design (from trailers to murals, you name it) • Public Relations • And more!

Please note new marketing roles and responsibilities: 



Give us a shout! 

We’ve added a Comments/Suggestions form to thehilandsaleshome.com. You can
use this to submit product suggestions, marketing ideas, general feedback, etc. 

We're Here to Help

Kathy Broniecki, APR
KathyB@envoyinc.com

402-558-0637 ext. 107

Kelly Bentley
KBentley@envoyinc.com
402-558-0637 ext. 129 

Sarah Carey, 
Marketing Manager

SCarey@hilanddairy.com
417-370-6451 

Promo items, point-of-sale materials,
event support, sales contests,
calendar orders, fleet design.

Greg Stephenson, Community & Sales
Specialist

gstephenson@hilanddairy.com
Package design, coupons, hiring efforts,

plant signage/flyers, communication
boards, event creative.

Trudy Fugitt, Packaging & Marketing
Specialist

tfugitt@hilanddairy.com

http://thehilandsaleshome.com/
mailto:KathyB@envoyinc.com
mailto:KBentley@envoyinc.com
mailto:SCarey@hilanddairy.com
mailto:gstephenson@hilanddairy.com
mailto:tfugitt@hilanddairy.com

