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The Happy Hiland-days promotion ended on December 31. It was an exciting consumer
promotion lifting our social media net audience by almost 1,400%. Here are the final results.

Final Results:

Total Entries: 20,892
Unique Entries: 9,647
Bonus Entries: 11,245
Facebook Visits: 4,833
Facebook Shares: 189
Twitter Followers: 1,703
Instagram Visits: 2,725
Pinterest Followers: 1,984
E-news Subscribers: 7,958
Referrals: 258

New Indulgent Email Track: 754 signups!
Social Media Net Audience Growth: 3,183 (+1,394%)


https://hilanddairy.com/holiday/

Recruitment and Hiring Campaign
Ongoing

We started another digital promotion for recruitment efforts this month and have built
more into our media plan three additional runs for the remainder of the 2023 FY.

In addition to our ongoing Facebook ads for individual listings, we will be running
digital display, video, social ads, and streaming audio driving potential employees to
current openings. We will also have radio sponsorships and spots in targeted markets.

We have seen great numbers in the past and we expect an increase in qualified
applicants with this plan in place. We encourage markets in urgent need to consider
plant, fence, or trailer "Now Hiring" signage. We also encourage employees to share
open listings.

Please keep Trudy Fugitt in the loop on new openings and positions that have been
filled so we can best allocate the budget.


mailto:tfugitt@hilanddairy.com
mailto:tfugitt@hilanddairy.com

We have added a new
category to the Hiland
Sales Home for the
monthly sales goal
flyers. We will add
these for easy
reference as we
receive them from the
marketing team.

View Goal Flyers here.



https://thehilandsaleshome.com/goal-flyers/
https://thehilandsaleshome.com/goal-flyers/

Industry News

The following information is from a recent MilkPEP webinar.
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Period 13 Thru January 1, 2023
If you would like to see the full report, click

Key Takeaways:

* Retail sales trends in Period 13 fell -6.0%. Softness driven by traditional white
(-4.6mm/wk), offset by growth in Value-Added (+1.1mm/wk).

* Flavored volume was +5.4%, reflecting the return to pre-pandemic mobility and
improvement in C-store flavored milk sales. Flavored Fat- Reduced was +46% with
students back in school and the return of chocolate milk for their lunches.

* Organic milk volume was down -7.4%.

* With strong Nov. results and using YTD sales, USDA is projecting full year volume will be
-4.2% or 5,177 mm.

To see Period 12 report, click here.


https://www.dropbox.com/s/n858m1m5go4b04w/MilkPEP%20Sales%20Topline%20thru%2010.30.22_PPTX.Pdf?dl=0
https://www.dropbox.com/scl/fi/1zgupseskrd8sfeixrnnf/MilkPEP-Sales-Topline-thru-1.1.23.pptx?dl=0&rlkey=lmrsjvo1bu0uzzw2u6n6bewc3
https://www.dropbox.com/scl/fi/ujl1x6koedwihr2g9evd0/MilkPEP-Sales-Topline-thru-12.4.22-ms.pptx?dl=0&rlkey=hl4evt12r7ew96w8i4r7h3p5k

Please be sure to share this very important tool chest with your sales teams!
We are constantly updating the Sales Home with new materials. Please check the New

Updates tab to see what's new.

What's nhew this month?

New
Promo Items
and Point-of-

Sale

Materials
Available!

Contact Greg
Stephenson to
order.



Company Brochure Refresh
Please contact Greg
Stephenson to order the
new corporate brochure.

Elastitags

We have new elastitags for
2023. Please contact Greg
Stephenson to order.

Sales Folders
These are in boxes of 250. Please
contact Greg to order.



Milk Posters

Interested in posters that show
the 12 ways that milk can help
your body? Please contact Greg
Stephenson to order.

We Proudly Serve Stickers

We have produced these stickers
to provide to retail stores (think
ice cream or donut shops, etc)
that say they proudly serve
Hiland. Please let Greg know if
you are interested in ordering.

Shelf Strips
These general Hiland-branded shelf
strips are available to order from Greg.



Need Marketing Assistance?

Sponsorships/Race Ads « Print Ads/Materials « Grocer Partnerships and In-Store
Materials « Research and Consumer Feedback « IRl « Local Marketing Initiatives -
Design (from trailers to murals, you hame it) « Public Relations « And more!

Please note new marketing roles and responsibilities:

Greg Stephenson, Community & Sales Trudy Fugitt, Packaging & Marketing
Specialist Specialist
gstephenson@hilanddairy.com tfugitt@hilanddairy.com
e Promo items, point-of-sale materials, e Package design, coupons, hiring efforts,
event support, sales contests, plant signage/flyers, communication
calendar orders, fleet design. boards, event creative.

Give us a shout!

Sarah Carey,
Marketing Manager
SCarey©@hilanddairy.com
417-370-6451

Kathy Broniecki, APR Kelly Bentley
KathyB@envoyinc.com KBentley@envoyinc.com
402-558-0637 ext. 107 402-558-0637 ext. 129

We've added a Comments/Suggestions form to thehilandsaleshome.com. You can
use this to submit product suggestions, marketing ideas, general feedback, etc.



http://thehilandsaleshome.com/
mailto:KathyB@envoyinc.com
mailto:KBentley@envoyinc.com
mailto:SCarey@hilanddairy.com
mailto:gstephenson@hilanddairy.com
mailto:tfugitt@hilanddairy.com

