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HilandDairy.com/Holiday 

Warm wishes, delicious dishes! We've curated a list of our most mouth-watering recipes that resonate with 
the season's flavors to infuse added fun and adventure into consumers' holiday celebrations. We are also 
excited to launch our "Indulge with Hiland" email series which features fun recipes and tips on how to take 
your dishes to that next level of comfort food using Hiland Dairy, from breakfast to dessert. Calories don't 
count this holiday season!

An integrated marketing campaign utilizing paid social media (including Facebook, Instagram, TikTok, 
Snapchat, Pinterest), digital display/native, video/connected/programmatic linear television, and radio will 
help drive awareness of and traffic to the promotional landing page where consumers can sign up for a 
chance to win a year's worth of Hiland Dairy products and have access to recipes, savings, and more.

We will be running a separate set of creative in our new Texas markets, with a focus on encouraging 
former Borden loyalists to give Hiland a try this holiday season. The ads will feature an icon representing 
the Borden acquisitions. The message will be subtle, warm, and inviting. .

Promotional Period: 
November 14 - December 31, 2022November 14 - December 31, 2022

Goals/Objectives:Goals/Objectives:
• Inform and educate consumers about Hiland Dairy products, with a separate 

message for new Texas markets (formerly Borden)
• Support product sales efforts
• Increase engagement and awareness



Digital, Social and Digital, Social and 
Traditional MarketingTraditional Marketing
The media schedule will provide powerful 
tactics to ensure the message is heard 
throughout Hiland’s trade area.   

• Digital Ads
• Social Media Ads, Cover Photos 

and Strategy
• Streaming Audio
• Connected TV
• Pre-Roll Video
• Public Relations
• Consumer Emails
• Programmatic linear TV
• Radio

Visit the landing page for more details:
HilandDairy.com/Holiday

Questions? 
Call Kelly or Kathy at Envoy l 402.558.0637

Media SupportMedia Support

Have a store that wants to get 
involved? We can provide customized 
point-of-sale materials.

Happy 
Hiland-days!
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We worked out a deal with MilkPEP to pay for half of our outdoor board renewals in Tyler and
Lufkin, Texas in exchange for using their new creative assets. We have 4 boards total in the
markets and 2 remain fully Hiland branded. 

We also have a board in the Kansas City market featuring their new soccer creative that they
split payment on.

MilkPEP has posted these new boards around the country in major markets like Denver, Dallas,
etc.  Keep an eye out! The new creative is edgy and fun and we're excited to be a part of it.

MilkPEP Billboards in Texas



CPG + Grocery Trend Watch -- Download full report here.

Industry News

https://www.dropbox.com/s/4ow97vtt24vib4s/Vericast-2022-CPG-Grocery-TrendWatch-CS0562-2022-06.pdf?dl=0


Industry News



Industry News



New York Times Article - "Why Coupons Are Harder to Find Than Ever"

Industry News

According to a New York Times article, brands and retailers are shifting away from clipped
newspaper discounts, and the digital version has yet to grow fast enough to catch up, making
coupons harder to find than ever. This is not good for consumers as grocery prices skyrocket.
In 2021, 168 billion coupons circulated, across both print and digital formats. That was down
from about 294 billion in 2015.
Redemption rates of coupons declined to 0.5 percent of all print and digital coupons in 2020
from about 3.5 percent in the early 1980s
Economists see a larger phenomenon: Increasingly time-strapped consumers don’t want to
deal with even small hassles to save a few dollars on toothpaste.
The declining use of coupons and the declining redemption rates indicate a fundamental shift
in consumer shopping behavior. Additional evidence that declining price sensitivity reflects a
longer-run secular trend

Highlights:

Full article here.

https://www.nytimes.com/2022/06/29/business/economy/grocery-coupons-inflation.html


Retail milk volume sales in Period 10 (4 weeks ending 10/2) dropped -3.2% versus the
same period in 2021. Dollar milk sales grew +12.0%.
The price of a white milk gallon increased 17.3% vs. YA.
Lactose Free/Reduced white milk volume sales increased 5.1%.
Organic milk declined -4.5% and flavored milk dropped -9.4%.
The alternative plant beverage category (almond, oat, soy etc.) declined -3.7%.
The USDA reports that all channel milk volume increased +0.8% in August 2022. This
uptick comes from a calendar overlap, yielding one more selling day. YTD sales have
been down -2.2% vs. ’21.

Period 10 Thru October 2, 2022
If you would like to see the full report, click here.

Key Takeaways:

MilkPEP
Sales Topline

https://www.dropbox.com/scl/fi/ndxmyi6nfy10lphx83c9y/MilkPEP-Sales-Topline-Period-10-thru-10.2.22.pptx?dl=0&rlkey=ge8mtcbvy8vhwq5xqtfrs1qvx


Please be sure to share this very important tool chest with your sales teams! 
We are constantly updating the Sales Home with new materials. Please check the New
Updates tab to see what’s new.

What’s new this month? 

The Hiland Sales Home

Materials Update

New 
Point-of-Sale

Materials
Available!



Contact Sarah

to order.



Materials Update




Elastitags
Elastitags are available to

order via Sarah or Greg
and come pre-packaged

in quantities of 250.

Company Brochure Refresh
Please contact Sarah or
Greg to order the new
corporate brochure.

Sales Folders 
We have made some revisions to the

Sales Folder and the Springfield office
has about 1,500 available to send out to

markets. These are in boxes of 250.
Please contact Sarah or Greg to order.



2022 Materials Update




Milk Posters
Interested in posters that
show the 12 ways that milk can
help your body? Sarah has
customized and printed and
can send to you. 

We Proudly Serve Stickers
We have produced these stickers
to provide to retail stores (think
ice cream or donut shops, etc)
that say they proudly serve
Hiland. Please let Sarah know if
you are interested in ordering.

Shelf Strips
These general Hiland-branded shelf
strips are available to order from Sarah.






Need Marketing Assistance?

Sponsorships/Race Ads • Print Ads/Materials • Grocer Partnerships and In-Store
Materials • Research and Consumer Feedback • IRI • Local Marketing Initiatives •
Design (from trailers to murals, you name it) • Public Relations • And more!

Give us a shout! 

We’ve added a Comments/Suggestions form to thehilandsaleshome.com. You can
use this to submit product suggestions, marketing ideas, general feedback, etc. 

We're Here to Help

Have an upcoming event you want to promote? Let us know and we can
share with our fans on social media or send an email to targeted zip

codes. 



Hiring? We can help attract qualified leads with targeted ads on social
media driving to your job posting. 

Kathy Broniecki, APR
KathyB@envoyinc.com

402-558-0637 ext. 107

Kelly Bentley
KBentley@envoyinc.com
402-558-0637 ext. 129 

Sarah Carey
SCarey@hilanddairy.com

417-370-6451 

http://thehilandsaleshome.com/

