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Sweet and Savory
Summer with Hiland

Promotional Period: July 1-August 31, 2021

Summer is the season of sweet treats, party snacks, and everyone’s favorite goodies
from the grill. Laura of Lolo Home Kitchen has created six fun summer recipes using a
variety of Hiland products that are sure to tempt your family and friends.

We'll be releasing a new recipe every week on the campaign landing page, laid out in
beautifully branded recipe cards that are easily printable. Consumers will be able to enter
to win a Blackstone 4-Burner 36" Griddle Cooking Station, plus a Hiland Dairy swag bag!
We will have several opportunities to win coupons and Hiland summer cookout gear via
social media.

Results as of 7/27:
Entries: 4,640 Referrals: 177
Bonus Entries: 6,435 Email Signups: 3,700

HilandDairy.com/Summer
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Make Your
Summer
Sweet and
Savory with

Marketing Support

» Social Media Ads, Cover Photos
and Strategy

+:30 & :15 Radio
» Consumer Emails
* Homepage Feature

* Point-of-sale available for order
(clings/danglers)

Questions?
Call Kelly or Kathy at Envoy | 402.558.0637

See for Yourself

Visit the landing page for more details:
HilandDairy.com/Summer

Make Your
Summer
Sweet and
Savory with
Hiland
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Recipes from Hiland

Plus, enter for @ chance to
win a Blackstone Griddle!

Make Your
Summer
Sweet and

. Savory
P with Hiland

Weekly Fresh Summer
Dairy
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National Ice Cream Day was July 18, so we thought, why not make a week out of it! Check
out these delicious recipes we dreamt up with Lolo Home Kitchen.

Ice Cream Cereal Bar Ice Cream Sandwich Bars Ice Cream Sandwich Pops

Strawberry Lemonade
Ice Cream Floats

Ice Cream Bread Ice Cream Sandwich Bar

ST



Courtney Frerichs has qualified for the 2021 Olympic season! Learn more about her
achievements in steeple chase by clicking the links below her photo. Courtney holds a
special place in the heart of the Hiland Springfield as she served ice cream and milk for
Hiland at the Ozark Fairgrounds for several summers.

Athletics - Women's 3000m Steeplechase
Schedule

Change All times in venue local time

SIII‘: Location Event

Tim Status

Sun, 1 Olympic Stadium -
Aug  Track
9:40

Women's 3000m Steeplechase
Round 1 - Heat 1

Sun, 1 Olympic Stadium -
Aug Track
9:55

Women's 3000m Steeplechase
Round 1 - Heat 2

Sun, 1 Olympic Stadium -
Aug  Track
10:10

Women's 3000m Steeplechase
Round 1 - Heat 3

Wed, 4 Olympic Stadium -
Aug Track
20:00

COURTNEY FRERICHS, Steeple Chase

w Women's 3000m Steeplechase
Final

https://www teamusa.org/usa-track-and-field/athletes/Courtney-Frerichs

And although Tom Scott did not initially qualify, he was
later named to the Olympic team and will be competing
according to the below schedule.

TOM SCOTT, Karate

Men's Kumite 75kg- | Men's Kumite 75kg - Men: Kninie 75ke - Gold
Elim Round Semifinal Ml

Tom Scott

Hiland Dai i

T S Friday, August 6 Friday, August 6 Friday, AugastG

Karate- | \; e Event: 4AMET/3 |Live Event: 7:22AmEeT/ |LVe Event: Z50AMET/

Kumite PM CT 6:22 AM CT 6:50 AM CT
o : Broadcast: USA at 2:45 PM
Live Stream Live Stream T

TOM SCOTT, Karate

https://www teamusa.org/usa-karate/athletes/Tom-Scott
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If you would like to see the full report, click here.
https://www.dropbox.com/s/uftdl7h3ee5t1o8/MilkPEP-Sales-Topline-thru-6-13-21-F.pdf?dI=0

Flavors: 4 of the 6 Regions had Growth in Period 6

Total Flavored Milk TOTAL U.S.
Volume Growth vs. YA +0.2%

milk s pep

Milk Sales Topline Report

Period 6 371
U | SOUTHWEST | SRR Latest 52 weeks ending g
Thru June 13, 2021 59:: . . y &/13/21

| markets/ states for key product groups. The Topline includes 3 rotating special topics, one each
ata, a

milk «

milk~pep pep
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Key Takeaways:

* Retail sales trends in Pd. 6 dropped
Retail sales trends in Pd. 6 (through June 13th) dropped -9.0% vs. the same period in 2020
as we are still overlapping the pandemic-driven increase during March-June last year.
Flavored volume in Pd. 6 was +2.1% vs. YA. Organic milk volume was down -6.1% this period
vs. YA.

* White milk sales still soft, while Value Added has double-digit growth
2021 weekly volume has been soft for the past 16 weeks when compared to 2019. During
Pd. 6 volume was -4.3 mm gal/wk. Softness (vs. '19) was driven by white conventional milk
(-5.3mm/wk), offset by growth in value-added products (+1.1 mm/wk). Value Added (Or-
ganic, Lactose Free and Enhanced segments) continues to experience low double-digits
growth. Some of the conventional decline may be the result of consumers engaging in more
out-of-home occasions as restrictions eased.

* Full-year projections indicate volume decline
Projections for full year 2021 indicate volume will be -4.5% to -5% (5,140-5,165mm gallons),
down -239 to -264mm gallons. Through April, USDA reported sales were down -4.9%. The
year-over-year comparison improved .4 pts. from the YTD-March -5.3% level. The YTD wiill
continue to look more favorable as the year progresses.



https://www.dropbox.com/s/uftdl7h3ee5t1o8/MilkPEP-Sales-Topline-thru-6-13-21-F.pdf?dl=0
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We're excited to film some new footage the first week of August. The goal is to showcase
the wide variety of uses for Hiland products and how Hiland can be used for “every
moment.” The shoot will feature lifestyle setups of nearly every Hiland product category
in-use in various scenarios:

* Morning coffee

¢ Pool party/summer party with ice cream and lemonade

* Watching sports/movie night

* Holiday meal prep/table setup

» As well as several stylized product shots!

This footage will provide a new :30 commercial, as well as great content for the next sev-
eral years and will assist in promoting certain products based on sales goails.

We can’t wait to share this with youl!




Get to Know Gen Z
For the full report, please contact Kathy or Kelly.

MEET GEN Z

Insights and Strategies to Grow
Dairy Demand with Gen Z

Presented by Jason Dorsey
President and Lead Researcher

C..--_.(THE CENTER FOR -
=]\ GenerationalKinetics

Insights and Strategies to Grow
Dairy Demand with Gen Z

BIRTH YEAR OVERVIEW

» Generation Z: 1996 - 2015
+ Millennials: 1977 - 1995
v Generation X: 1965 - 1976

» Baby Boomers: 1946 - 1964

JasonDorsey.com/Birthyears

THE STATE OF

GENZ _
2020 _«

STATE OF GEN Z
NATIONAL STUDY METHODOLOGY

COMPLETED BY 1,00? GEN Z PARTICIPANTS

27Ny 14% oo
44% w1818

49%
17 % 2224

GEN Z AS
CONSUMERS,
INFLUENCERS, AND
TRENDSETTERS

; COJK Eanarationaikinatics

GenHG.com



Please be sure to share this very important tool chest with your sales teams!
We are constantly updating the Sales Home with new materials. Please be sure to check the
New Updates tab to see what's new!

What's new this month? A search feature has been added to the Sales Home, as well as
new sales sheets for Red Diaomond Tea and 3.5 oz Cream Cheese.

New Updates

Date File Download
7272020 Hiland Water Sales Sheet (PDF) Download

7hfzo21 2021 Sweet and Savory Summer Promo Brief (PDF) Download

“We Proudly Serve” Stickers

We have designed these stickers to provide to
retail stores (think ice cream or donut shops, etc)
that say they proudly serve Hiland. Please let
Sarah know if you are interested in ordering.

Elastitags

Elastitags are available to
order via Sarah or Greg and
come pre-packaged in
quantities of 250.

&,
SAVE NOW
55¢0OFF

SAVE NOW
50¢0FF

Any 16 oz
Sour Cream or Dip

Any Gallon Milk

Cottage Cheese

TheHilandSalesHome.com
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Farmer-owned.
Future-focused.
Driven by care and quality.

Company Brochure Refresh
Please contact Sarah or
Greg to order the new
corporate brochure.

'I(’l’ld Locally Made.
HIN"”’ @B Naturally Delicious™
Al

HilandDairy.com

Sales Folders

We have made some
revisions to the Sales Folder
and the Springfield office has
about 1,500 available to send
out to markets. These arein
boxes of 250. Please contact
Greg or Sarah to order.

Locally Made.
Naturally Delicious’”

TheHilandSalesHome.com



http://thehilandsaleshome.com/

CAN HEP YOUR BODy |

One serving of milk contains |
many of the essential numentj‘

your body needsincluding: |
PROTEIN

o, Helps build and repair o
tissu ina

Helps build and maintain
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s o
trong bones and teeth, osrlo o DAILY VALUE

o o
DAILY VALUE DAILY VALUE

o,
ats o
o, DAILY VALUE

°
DAILY VALUE

©
DAILY VALUE
o,

o
DAILY VALUE

Milk Posters
Interested in posters that 7 A & e 10%
show the 12 ways that milk
can help your body? Sarah
has customized and printed
and can send to you.

- 10%

DAILY VALUE

|7 TROL L) ety <,
_.;: i Shelf Strips
These general
Hiland-branded shelf
strips are available to
order from Sarah.

TheHilandSalesHome.com
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Need Mqueting Assistance?
We can help with:

* Sponsorships/Race Ads * Local Marketing Initiatives

* Print Ads/Materials * Design (from trailers to murals,
* Grocer Partnerships and In-Store Materials you hame it)

* Research and Consumer Feedback * Public Relations

*|RI * And morel!

Have an upcoming event you want to promote? Let us know and we can
share with our fans on social media or send an email to targeted zip codes.

Hiring? We can help attract qualified leads with targeted ads on social
media driving to your job posting.

da oy di §
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Home
e o The Hiland Sales Home

The Hiland Sales
Welcome t

We've added a Comments/Suggestions form to thehilandsaleshome.com. You can use this
to submit product suggestions, marketing ideas, general feedback, etc.

Need marketing materials or assistance? Give us a shout!

Sarah Carey Kathy Broniecki, APR Kelly Bentley
scarey@hilanddairy.com KathyB@envoyinc.com KBentley@envoyinc.com
417-370-6451 402-558-0637 ext. 107 402-558-0637 ext. 129
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