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More than Milk Brand More than Milk Brand 
Awareness CampaignAwareness Campaign

The More than Milk brand 

awareness campaign will 

begin on March 15. This 

campaign focuses on key 

reasons consumers buy 

Hiland Dairy and reinforces 

that decision. Media will 

include digital display, video, 

native and audio as well as 

radio and television in some 

markets. Social media and 

influencers focus on cottage 

cheese, fun recipes and 

engagement through 

giveaways and coupons on 

hilanddairy.com.



HilandDairy.com/Healthy

Promotional Period: 
January – March, 2021

Get Healthy with Hiland Get Healthy with Hiland 

Our Get Healthy with Hiland campaign will end the first week in March. It continues to provide 

relevant and helpful content to consumers – especially in these times when people are 

preparing meals at home more than ever before. 

Total Emails Sent to Date: 1,331

https://www.hilanddairy.com/Healthy


Market Support Through Market Support Through 
Consumer PromotionsConsumer Promotions
Promotional Period: Ongoing 2021

At one time or another, we have created website landing pages for each of the markets. 

We would like to update and are reaching out to see how we can engage your local 

communities. Please be thinking about some ideas. Here is the Texas page that was updated 

recently hilanddairy.com/texas

We are able to build a 

specific promotion for your 

market and tie in with retail 

promotions. Below are links 

to other local landing pages 

that were developed in the 

past and will be undergoing 

an update:

hilanddairy.com/arkansas

hilanddairy.com/iowa

hilanddairy.com/nebraska

hilanddairy.com/norfolk

hilanddairy.com/oklahoma

hilanddairy.com/wichita

https://www.hilanddairy.com/texas
https://www.hilanddairy.com/arkansas
https://www.hilanddairy.com/iowa
https://www.hilanddairy.com/nebraska
https://www.hilanddairy.com/norfolk
https://www.hilanddairy.com/oklahoma
https://www.hilanddairy.com/wichita


Industry UpdatesIndustry Updates
The pandemic changed how consumers shop for milk. For many, shopping for milk online was 

a new behavior and one that will likely continue. While brick and mortar continue to be dairy’s 

bread and butter channel, online presence is becoming more necessary. We are working to 

establish ads on Instacart and other retail channels. Let us know if your retailers are 

requesting digital coupons, we can help.

If you are interested in the entire 2021 Milk Outlook deck by MilkPEP, please let us know and 

we can send to you.



TheHilandHome.com TheHilandHome.com 

TheHilandHome.com 

We would love to involve local retailers in upcoming posts – get in touch with us to 

brainstorm some ideas.

Hiland Dairy Social Media

We want to know your news! 

LinkedIn is a great way to reach our retailers and food 

service clients by introducing new team members or new 

products. We are ready to post your news!

http://thehilandhome.com/


The Hiland Sales HomeThe Hiland Sales Home
Please be sure to share this very important tool chest with your sales teams!

We have made updates to sales sheets and will also be updating the PowerPoint 

template to match the new corporate brochure.

2021 Materials Update 2021 Materials Update 
Collateral materials are an important contributor to sales. Here’s an update on what’s 

available now and what you can expect to see soon.

Elastitags 

We have ordered 20,000 of 

each of the above elastitags, 

which are available to order via 

Greg and come pre-packaged in 

quantities of 250. SAVE NOW

55 OFF¢
Any Gallon Milk

1177-5796 2020 Elastitag NeckHangers.ai   1   11/5/19   4:06 PM

SAVE NOW

50 OFF¢
Any 24 oz 

Cottage Cheese

1177-5796 2020 Elastitag NeckHangers.ai   1   11/5/19   4:06 PM1177-5796 2020 Elastitag NeckHangers.ai 1 11/5/19 2:56 PM

Locally Made. 
Naturally Delicious.TM

HilandDairy.com

Locally Made. Locally Made. 
Naturally Delicious.Naturally Delicious.TMTM

Farmer-owned. 
Future-focused. 

Driven by care and quality.

Company Brochure Refresh

The new corporate brochure went to the printer 

last week. We will be adding a printable PDF on 

The Hiland Sales Home soon.

TheHilandSalesHome.com

http://thehilandsaleshome.com/


School Nutrition Sheets

We will update everyone once School Nutrition Sheets have 

been added to the website and Sales Home.

Locally Made. 
Naturally Delicious.TM

Locally Made.
Naturally Delicious.

Locally Made.Locally Made.
Naturally Delicious.Naturally Delicious.

2021 Materials Update  2021 Materials Update 
Sales Folders

We have made some revisions to the Sales 

Folder and the Springfield office has about 1,500 

available to send out to markets. These are in 

boxes of 250. Please contact Greg to order.

Sustainability Reports 

A new Prairie Farms and 

Hiland Sustainability 

Program Guide has been 

created that you can share 

with your customers. 

Available to order through 

Greg. Moving forward, these are the “goals and standards” 

which will be updated annually, and the report will be a 

separate document that will be released annually on Earth 

Day (Thursday, April 22, 2021). 

SUSTAINABILITY
PROGRAM

2020

At Prairie Farms and Hiland, sustainability — the idea that everything we 
do is done in such a way as to minimize waste and environmental impact 

— really is second nature. We do it because our customers demand it. We 
do it because it makes sound business sense. Above all, we do it because 

it’s the right thing to do.

HilandDairy.com

Fat Free Skim Milk 2% Reduced Fat Milk1% Lowfat Milk Whole (3.25%) Milk

Size: 8 oz carton
Item Number: 9173
Case Size: 50 cartons 

Size: 8 oz carton
Item Number: 9168
Case Size: 50 cartons 

Size: 8 oz carton
Item Number: 9171
Case Size: 50 cartons 

Size: 8 oz carton
Item Number: 9165
Case Size: 50 cartons 

1 serving per container
Serving size 1 Carton (236mL)

Amount per serving

Calories
% Daily Value*

Total Fat 0g 0%
Saturated Fat 0g 0%
Trans Fat 0g

Cholesterol < 5mg 1%
Sodium 105mg 5%
Total Carbohydrate 12g 4%

Dietary Fiber 0g 0%
Total Sugars 12g

Includes 0g Added Sugars 0%
Protein 9g

Vitamin D 2.4mcg 10%
Calcium 270mg 20%
Iron 0mg 0%
Potassium 380mg 8%
Vitamin A 130mcg 15%

80

* The % Daily Value (DV) tells you how much a nutrient in a 
serving of food contributes to a daily diet. 2,000 calories a day is 
used for general nutrition advice.

Nutrition Facts
1 serving per container
Serving size 1 Carton (236mL)

Amount per serving

Calories
% Daily Value*

Total Fat 5g 6%
Saturated Fat 3g 15%
Trans Fat 0g

Cholesterol 20mg 7%
Sodium 115mg 5%
Total Carbohydrate 12g 4%

Dietary Fiber 0g 0%
Total Sugars 12g

Includes 0g Added Sugars 0%
Protein 8g

Vitamin D 2.4mcg 10%
Calcium 290mg 20%
Iron 0mg 0%
Potassium 340mg 8%
Vitamin A 130mcg 15%

120

* The % Daily Value (DV) tells you how much a nutrient in a 
serving of food contributes to a daily diet. 2,000 calories a day is 
used for general nutrition advice.

Nutrition Facts
1 serving per container
Serving size 1 Carton (236mL)

Amount per serving

Calories
% Daily Value*

Total Fat 2.5g 3%
Saturated Fat 1.5g 8%
Trans Fat 0g

Cholesterol 10mg 3%
Sodium 105mg 5%
Total Carbohydrate 12g 4%

Dietary Fiber 0g 0%
Total Sugars 13g

Includes 0g Added Sugars 0%
Protein 8g

Vitamin D 2.4mcg 10%
Calcium 300mg 25%
Iron 0mg 0%
Potassium 370mg 8%
Vitamin A 130mcg 15%

100

* The % Daily Value (DV) tells you how much a nutrient in a 
serving of food contributes to a daily diet. 2,000 calories a day is 
used for general nutrition advice.

Nutrition Facts
1 serving per container
Serving size 1 Carton (236mL)

Amount per serving

Calories
% Daily Value*

Total Fat 8g 10%
Saturated Fat 4.5g 23%
Trans Fat 0g

Cholesterol 25mg 8%
Sodium 105mg 5%
Total Carbohydrate 11g 4%

Dietary Fiber 0g 0%
Total Sugars 11g

Includes 0g Added Sugars 0%
Protein 8g

Vitamin D 3.2mcg 15%
Calcium 270mg 20%
Iron 0mg 0%
Potassium 320mg 6%
Vitamin A 110mcg 10%

150

* The % Daily Value (DV) tells you how much a nutrient in a 
serving of food contributes to a daily diet. 2,000 calories a day is 
used for general nutrition advice.

Nutrition Facts

INGREDIENTS: GRADE A SKIM MILK, 
VITAMIN A PALMITATE, VITAMIN D3
CONTAINS: MILK

INGREDIENTS: GRADE A REDUCED 
FAT MILK, VITAMIN A PALMITATE, 
VITAMIN D3
CONTAINS: MILK

INGREDIENTS: GRADE A LOW 
FAT MILK, VITAMIN A PALMITATE, 
VITAMIN D3 
CONTAINS: MILK

INGREDIENTS: GRADE A WHOLE 
MILK, VITAMIN D3
CONTAINS: MILK

TheHilandSalesHome.com

http://thehilandsaleshome.com/


Need Marketing Assistance?  Need Marketing Assistance? 
We can help with:

• Sponsorships/Race Ads

• Print Ads/Materials

• Grocer Partnerships and In-Store Materials

• Research and Consumer Feedback

• IRI

Need marketing materials or assistance? Give us a shout!Need marketing materials or assistance? Give us a shout!

Kathy Broniecki, APR

KathyB@envoyinc.com

402-558-0637 ext. 107

Kelly Bentley

KBentley@envoyinc.com

402-558-0637 ext. 129

We’re Here to HelpWe’re Here to Help

We’ve added a Comments/Suggestions form to thehilandsaleshome.com. You can use this 

to submit product suggestions, marketing ideas, general feedback, etc. 

• Local Marketing Initiatives

• Design (from trailers to murals,

you name it)

• Public Relations

• And more!

Have an upcoming event you want to promote? Let us know and we can
share with our fans on social media or send an email to targeted zip codes.

Hiring? We can help attract qualified leads with targeted ads on social 
media driving to your job posting.  

http://thehilandsaleshome.com/



