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QCS 2020 Leadership Conference QCS 2020 Leadership Conference  

Congratulations to the Little Rock Team!



QCS 2020 Leadership Conference QCS 2020 Leadership Conference  

https://qcspurchasing.com/
https://www.qchekd.com/


Results as of 10/19:
Total Entries: 2,494             
Unique Entries: 1,716
Email Signups: 1,374
Landing Page Visits: 4,608

Chocolate Milk: Chocolate Milk: 
The Official Drink The Official Drink 
of Halloweenof Halloween

Our $5,000 MilkPEP influencer partnership with Kasim Hardaway is well underway and 
we’re so happy with the engagement we’ve received so far. This is an organic promotion 
from our end (meaning we have not placed any paid media), and just capitalizing on Kasim’s 
social following of over 40,000, we have over a 54% conversion rate currently. The power 
of influencers!

Promotional Period: October 2020

Kasim’s Instagram: @kasimjhardaway 
HilandDairy.com/Halloween
#HilandHalloween

http://hilanddairy.com/halloween
https://www.instagram.com/kasimjhardaway/


HilandDairy.com/Holidays               #HilandHoliday

The holiday season is upon us and we are partnering with 
Lolo’s to create custom recipes using Hiland products that our 
consumers will love. Featured here is a yummy Shrimp Scampi 
dip recipe she created ahead of time for a holiday ad. 
This promotion will showcase seven custom recipes covering 
everything from appetizers to dessert. 
Our campaign landing page will feature recipes laid out in beautifully branded recipe cards 
that are easily printable, along with coupons for the Hiland products used in each recipe. 
Consumers will be able to enter to win a year’s worth of Hiland Dairy coupons via the landing 
page entry form. We will have several opportunities to win smaller prizes and Hiland swag via 
social media.

Promotional Period: 
November-December 2020

Bring Hiland Home 
for the Holidays

Order danglers/headers/clings from Madeline by Oct 23!

http://hilanddairy.com/holidays


Bring Hiland 
Home for the Holidays

Digital, Social and Traditional MarketingDigital, Social and Traditional Marketing
We reach consumers where they are by 
integrating digital display ads, pre-roll 
video, native content ads, and social media 
placements. Our influencer partners 
ensure our content is fresh and relatable.  

• Digital Ads

• Social Media Ads, Cover Photos 
and Strategy

• Streaming Audio

• Connected TV

• Pre-Roll Video

• Public Relations

• Consumer Emails

See for YourselfSee for Yourself
Visit the landing page for more details:

HilandDairy.com/Holidays

Questions? Questions? 
Call Kelly or Kathy at Envoy l 402.558.0637

Media SupportMedia Support

Have a store that wants to get 
involved? We can provide 
customized point-of-sale materials.

8.06337

http://hilanddairy.com/holidays


Digital CouponingDigital Couponing
We are streamlining our online 
couponing program with Qples. 
We plan to launch alongside our holiday 
campaign. This new system will allow for 
us to track and limit coupon prints, as 
well as gather a plethora of additional information about our consumers. We will have 
the ability to geotarget certain areas with certain products, ie: targeting around a 
certain store location. We can also include promotional content on the coupon page 
printouts. We’re excited to implement this new system into our marketing efforts.



The Hiland The Hiland 
Sales HomeSales Home
Have you seen what’s new on 
The Hiland Sales Home?

• Seasonal Milks/Egg Nogs Sales 
Sheet

• Memory Lane Sales Sheet
• Lemonade, Tea, OJ Squat 

Quart Sales Sheet
• 1% Lowfat Strawberry School 

Milk Sales Sheet
• New Product Danglers

We’ll be adding a new section for 
“Industry Resources” which will 
include the latest webinars/info 
from sources like MilkPEP, DMI, etc. 
We are always open to feedback 
on how we can make the sales 
home better for all. 

Locally Made.Locally Made.
Naturally Delicious.Naturally Delicious. ™

Hiland Dairy Egg Nog and Seasonal Milk

Locally Made.Locally Made.
Naturally Delicious.Naturally Delicious. ™

Hiland Dairy Lemonade & Orange Juice Quarts
Red Diamond Sweet Tea Quart

Fall 2020

Spring 2021

1% Lowfat 
Strawberry Milk

Size: 8 oz carton
Item Number: 30352
Case Size: 50 cartons

1 serving per container
Serving size 1 Carton (236mL)

Amount per serving

Calories
% Daily Value*

Total Fat 2.5g 3%
Saturated Fat 1.5g 8%
Trans Fat 0g

Cholesterol 10mg 3%
Sodium 100mg 4%
Total Carbohydrate 22g 8%

Dietary Fiber 0g 0%
Total Sugars 22g

Includes 11g Added Sugars 22%
Protein 8g

Vitamin D 2.7mcg 15%
Calcium 290mg 20%
Iron 0mg 0%
Potassium 350mg 8%
Vitamin A 150mcg 15%

140

* The % Daily Value (DV) tells you how much a nutrient in a 
serving of food contributes to a daily diet. 2,000 calories a day is 
used for general nutrition advice.

Nutrition Facts

INGREDIENTS: GRADE A LOWFAT 
MILK, SUGAR, WATER, NATURAL 
FLAVOR, VEGETABLE JUICE COLOR, 
VITAMIN A PALMITATE, VITAMIN D3 
CONTAINS: MILK

HilandDairy.com

Every drop of Memory Lane Dairy Milk comes from pasture-grazed herds, 
ensuring that it is pure, fresh and natural..

WANT TO KNOW 
THE SECRET 
RECIPE FOR HOW 
OUR CRAFT MILK 
TASTES SO 
DANG FRESH?

ONE PART SASS.
TWO PARTS GRASS. 

MemoryLaneDairy.com

TheHilandSalesHome.com

http://thehilandsaleshome.com/


QCS 2020 QCS 2020 
Leadership Conference Leadership Conference  

A few takeaways from this year's conference:

• Peter Sheahan, the keynote speaker, talked 
about how crisis tends to accelerate new 
trends and that has clearly been the case as 
companies have transformed quickly through 
the pandemic to address new needs and 
new appetites

• Larry Levin from IRI shared a consumer view 
of COVID-19. Among the key points:

o Shoppers want to be in and out of a store 
in 25 minutes, it isn't a treasure-hunt like 
years past

o Shoppers are cutting back on non-essential 
purchases and have gone back to tried 
and true like more dairy and canned soup

o Multi-packs and buying in bulk are 
in demand

o Food is seen as a better medicine than 
medicine, but vitamins are in demand as 
we are taking charge of our health

o Out-of-stock has been an issue, especially 
with dairy



MilkPEP 2021 Calendar MilkPEP 2021 Calendar  



ElastitagsElastitags
Any orders or special 
requests should be 
directed to 
Madeline Liles.

Hiland Chocolate Milk + Donuts = The Perfect MatchHiland Chocolate Milk + Donuts = The Perfect Match
Madeline worked with Carl Shay out of 
Austin on this donut shop banner project. 
So fun, and another chance to put Hiland 
in front of consumers. Have an idea for a 
project like this? Let us know!

All Plants to Receive 
Quality First Banners
Madeline had a set of quality 
first banners sent to all plants. 
If you do not receive yours, 
please contact her.

SAVE NOW
55 OFF¢
Any Gallon Milk

1177-5796 2020 Elastitag NeckHangers.ai   1   11/5/19   4:06 PM1177-5796 2020 Elastitag NeckHangers.ai 1 11/5/19 2:56 PM

Balance
Inventory 50,000 500
Discount 0.55
Code 72060-21055
Offer 51997
Exp. Date 12/31/2020

Balance
Inventory 25,000 0
Discount 0.5
Code 72060-71150
Offer 51998
Exp. Date 12/31/2020

Balance
Inventory 25,000 4,225
Discount 0.5
Code 72060-73150
Offer 51999
Exp. Date 12/31/2020

Balance
Inventory 3,000 0
Discount 0.75
Code 72060-052041
Offer
Exp. Date 12/31/2020

2020 Elastitags

Gallon Hiland Milk

24 oz. Cottage Cheese

16 oz. Sour Cream/Dip

Ice Cream/FrozenYogurt

Sales Materials Sales Materials 
Increased competition in your market? Let us know and we can help with in-store 
materials or social media promotions.

A
S

A
HALF PINT SATURDAY

Elastitags expire at the end of the year!”

A

f

AHiland 36x24 QUALITY First.ai   1   9/3/20   11:45 AM



Need Marketing Assistance?  Need Marketing Assistance?  
We can help with:

• Sponsorships/Race Ads
• Print Ads/Materials
• Grocer Partnerships and In-Store Materials
• Research and Consumer Feedback
• IRI

Need marketing materials or assistance? Give us a shout!Need marketing materials or assistance? Give us a shout!
Madeline Liles

mliles@hilanddairy.com
417-370-6451

Kathy Broniecki, APR
KathyB@envoyinc.com

402-558-0637 ext. 107

We’re Here to HelpWe’re Here to Help

We’ve added a Comments/Suggestions form to thehilandsaleshome.com. You can use this 
to submit product suggestions, marketing ideas, general feedback, etc. 

• Local Marketing Initiatives
• Design (from trailers to murals, 

you name it)
• Public Relations
• And more!

Have an upcoming event you want to promote? Let us know and we can 
share with our fans on social media or send an email to targeted zip codes.  

Hiring? We can help attract qualified leads with targeted ads on social 
media driving to your job posting.  

Kelly Bentley
KBentley@envoyinc.com
402-558-0637 ext. 129 

http://thehilandsaleshome.com/



